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INTRODUCTION

Scope
Niche concern or major opportunity? The state of plant-based snacking

STATE OF PLANT-BASED IN SNACKS

Plant-based: A trend spread across the entire food spectrum and quickly gaining in snacks
Vegans and vegetarians are snacking more between meals than average
“Vegan” established as a leading snack claim in 2022
Plant-based snack innovations overcome slight growth disruption
Regulations and consumer perceptions must be verified before acting on a plant forward claim

KEY CONSIDERATIONS FOR PLANT-BASED SNACKS

Plant-based snacking should align with the essence of general snacking
Plant-based snack claims should align with consumer concerns and demands
Health search can be partially addressed with plant-based formulations and claims
Plant-based also makes snacks accessible to consumers with dietary restrictions
Case study: IQ Bar highlights the indulgence and health pillars behind plant-based snacking
Plant-based is also tackling sustainability and animal welfare concerns
Natural and organic are leading features for the eco-conscious
Chocolate confectionery R&D offer new sustainable possibilities for a debated industry
Plant-based positions as premium, while consumers hope to reduce on dairy
Case study: A bean-to-bar chocolate brand introduces vegan chocolate covered nuts
Indulgent features should not be put aside, despite vegan products’ properties
Ice cream heavily leans into indulgence to promote its products
Case study: Jude’s to transform 50% of portfolio to vegan by 2025, to cut carbon
Plant-based products to tie with clear but multiple key snacks trends to succeed.

MARKET OPPORTUNITIES FOR PLANT-BASED SNACKS

Opportunities exist to meet growing plant-based demand across countries
Plant-based claims do not always mean 360° innovation or completely new recipes
Plant-based snacking remains niche but should grow as consumers reflect on their habits
Key takeaways

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/niche-concern-or-major-opportunity-the-state-
of-plant-based-snacking/report.


